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The primary objective of this course is to allow studen

ts to practice listening and speaking skills through real life situations.
They will be encouraged to read and understand the back

ground information and cultural information presented i

n English as well as in Japanese. They will also increa

se their usable vocabulary through a bilingual word lis

t provided. Students will talk about their experiences

as it relates to the experiences encountered by the characters throughout the text.

The students will learn listening techniques and speaki

ng skills through the presentations of survival English in travel content.
Students will practice dialogs of real life situations.

The class will also include discussion and explanation

of background notes to the materials including cultura

I information designed to assist the student in underst

anding how culture and language expression are directly linked.

Through these exercises, the students can understand the practical need for English communication.

The students will be evaluated on their preparation for
each lesson. This will require self-study of the cultu
re notes and word list for each lesson. Students will a
Iso be expected to complete workbook assignments prior to each lesson.
The main focus of evaluation will be on the quality of
class participation and eagerness to improve. Student p
ractice and their creativity will also be assessed. Qui
zzes(20%), Tests and Presentations(50%), Attitude and Improvement(30%).

Class handouts
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