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The goal of this class is the improvement of the studen

t°s speaking and listening level. By improving one’s En

glish fluency. the chances of success in business,education, and social situations are enhanced.

In this class students concentrate on listening and spe

aking. Role plays, short speeches, pronunciation drills, and communication gap exercises are utilized.
Week One to Three-Review of basic vocabulary and grammar.

Week Four to Six-Presentations and speaking assignments on various topics

Week Seven to Nine-Oral practice, review of "do","make", "take",and "have".

Week Ten-video lesson with assigned tasks

Week Eleven to Thirteen-Review and Evaluation of student projects, cultural insights,

and pop music listening exercises

Week Fourteen to Fifteen-Review and Final Presentation

Students are evaluated on performance and activities (5

0%), presentations and projects (30%), and a final test or

"Topic Talk™ by David Martin, EFL Press
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