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The goal of this class is the improvement of the studen

t°s speaking and listening level. By improving one’s En

glish fluency. the chances of success in travel and work will 1improve .

In this class students concentrate on listening and spe

aking. Role plays, short speeches, pronunciation drills, and communication gap exercises are utilized.

Week One to Three- Topics that are close to the students lives, both school and family will be discussed.

Week Four to Six- Expanding topics to discuss broader i

ssues is the goal. Students will learn to give opinions, explanations, and ask questions.

Week Seven to Nine- Oral practice continues with speaki

ng tests in groups, feedback from peers and teacher, and building vocabulary for a variety of topics.

Week Ten-fifteen - Students will continue to work on sp
eaking with a variety of activities such as conducting
surveys and giving summaries of short stories. The last

few weeks will concentrate on speaking about new topics in small groups.

Students are evaluated on participation (30%) and homework (30%), tests and quizzes (40%),

Within Your Reach, Cliffe,Svendson,Terada, Nanundo Pub.
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The goal of this class is the improvement of the studen

t°s speaking and listening level. By improving one’s En

glish fluency. the chances of success in travel and work will 1improve .

In this class students concentrate on listening and spe

aking. Role plays, short speeches, pronunciation drills, and communication gap exercises are utilized.

Week One to Three- Topics that are close to the students lives, both school and family will be discussed.

Week Four to Six- Expanding topics to discuss broader i

ssues is the goal. Students will learn to give opinions, explanations, and ask questions.

Week Seven to Nine- Oral practice continues with speaki

ng tests in groups, feedback from peers and teacher, and building vocabulary for a variety of topics.

Week Ten-fifteen - Students will continue to work on sp
eaking with a variety of activities such as conducting
surveys and giving summaries of short stories. The last

few weeks will concentrate on speaking about new topics in small groups.

Students are evaluated on participation (30%) and homework (30%), tests and quizzes (40%),

Within Your Reach, Cliffe,Svendson,Terada, Nanundo Pub.



The focus will be on gaining confidence at speaking out

in English on a variety of topics, in particular Trave

1. Students will give a mini-presentation in English on a counry of their choice.

Introductions/Hol idays
Unit 1 Spain

DVD: Spain

Unit 2 China

Unit 5 New York City
DVD: New York City
Unit 6 Antarctica
DVD: Antarctica

Unit 7 India

DVD: India

Presentations: A country of your choice

Grades will be based on course work (20%), homework exe

rcises (15%), participation in class (15%), and a mini-presentation (50%).

Globe Trotters by Carmella Lieske

Cengage Learning
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: The Dodgers

1
2: Pepsi-Cola
3: IBM
4: Oreo
Unit 5: Hyatt
6: Yahoo!
7: The Chicago Bulls
8: Pizza Hut
Unit 9 : Starbucks
Unit 10: Greyhound
Unit 11: Newsweek
unit 12: Gap
unit 13: Walmart
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Anne Morrow Lindbergh: Gift from the Sea

Anne Morrow Lindbergh: Gift from the Sea
Jack Canfield and Mar Victor Hansen, eds.:Chicekn Soup for the Soul
Jack Canfield and Mar Victor Hansen, eds.:Chicekn Soup for the Soul
Helen Keller: The Story of My Life
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