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2 Ul. Everything®s Ducky!

3 | U2. A Dearth of Cherry Tree

4 U3. One Hundred Billion Servings

5 | U4. A Stellar Superstar

6 | U5. Finnish Fathers Finish First

7 | U6. Switch Off, Look Up, Watch Out!
8 U7. Disappearing Beaches

9 | U8. An Alarming Allergy

10 | U10. A British Motto Up for Grabs?
11 | Ul12. Cats or Kiwis?

12 | U13. A New Way to "Shoot Big Game"
13 | Ul4. The Candy Crush Saga

14 | U15. Hardy Humans and Huskies
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3 Get Your Kicks on Route 66
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4 Stop Bugging Me!




5 A Story Book Area
6 OMG What Is THAT?
7 Scrabble
8 Starbucks

Ol | N |

9 A Famous Bear Unit

10 | 10 King of the Blues

11 | 11 Empire State Building There+is (are) S
12 | 12 Dr. Jonas E. Salk

13 | 13 Trick or Treat!! 1
14 | 14 Do You Know These ldioms? 2
15 | 15 Windsor Castle 3

( 20

90

60 40 60

_Enjoying American & British Culture Using Grammar
Tips_ ( ), Richard Carpenter /
(2019), . ISBN: 978-4-88198-760-5.
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2 Ul. Everything®s Ducky!

3 | U2. A Dearth of Cherry Tree

4 U3. One Hundred Billion Servings

5 | U4. A Stellar Superstar

6 | U5. Finnish Fathers Finish First

7 | U6. Switch Off, Look Up, Watch Out!
8 U7. Disappearing Beaches

9 | U8. An Alarming Allergy

10 | U10. A British Motto Up for Grabs?
11 | Ul12. Cats or Kiwis?

12 | U13. A New Way to "Shoot Big Game"
13 | Ul4. The Candy Crush Saga
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Unit 1. Conclusions/Reasons

Unit 1. Conclusions/Reasons

Unit 2. Analysis

Unit 2. Analysis

Unit 4. Controversy
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Unit 4. Controversy




7 Unit 6.Classification

8 | Unit 6. Classification
9 | Unit 10. Process

10 | Unit 10. Process

11 | Unit 12. Definition

12 | Unit 12. Definition

13 | Unit 13. Explanation
14 | Unit 13. Explanation
15

45
45
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10
60

Skills for Better Writing , , , 1900



KKC336

AL
Students will practice writing in their workbook

s and move from the structure of sentences to the production of paragraphs, through a process approach.

For students to be able to write short discourses in English.

AL The teacher will guide the students who wi

Il work at a variety of exercises for understanding writing in their books.

For students to be able to recognize and also pr

oduce logical and coherent paragraphs with a topic and development in the paragraphs.

1 Introduction to the text book and to paragraph writing.

2 Review of the structure of sentences. Recognizing paragraph topics.
3 Identifying and writing topic sentences. ldentifying the main ideas in paragraphs.
4 Brainstorming. Editing lists. Developing description.

5 | Using maps for brainstorming. Writing concluding sentences.

6 | Using adjectives and descriptive vocabulary.

7 Using descriptive vocabulary to write about trends.

8 Learning to do peer feedback.

9 Expressing opinions. Using discussion to brainstorm.

10 | Explaining cause and effect.

11 | Writing about feelings and problems. Using logical order.

12 | Telling stories. Ordering with after, bfore, then, next.

13 | Making comparisons.




14 | Writing about difficult decisions.

15 | Final paragraph. Writing about the future.

Students should read the lesson in the textbook before the class.

Students can finish uany unfinished exercises at home.

60

Students will be graded on their in-class engagement with writing; 50%

Students will be graded on two paragraphs written as assesments; 50%

Paragraph Writing; From Sentence to Paragraph by D. Zemach and C. Islam MacMillan.

It is essential to try hard and practice a lot to impro

ve writing. Be prepared to write and to rewrite your work.



Elective course.

Students discuss familiar topics, the classroom, school, family, places and friends using
simple vocabulary and grammar. They also develop their listening with natural listening

materials, such as songs and stories.

AL

Pair work, group work, listening with songs and videos.

The goal is to activate the English language that the students already know by enabling
them to talk about their own worlds. Students will gain in confidence because the topics

are familiar and well-known to them.

1 | Unit 1. Introduction. Learning names and items in the classroom.

2 | Unit 1. Greetings and classroom management vocabulary. Listening with a song.




3 Unit 1. Classroom phrases and questions.
4 | Unit 2. Learning timetables and time.
5 Unit 2. Learning to express likes and dislikes.
6 | Unit 2. Using positive and negative adjectives. Listening with a song.
7 Unit 3. Learning about family trees and relations.
8 | Unit 3. Forming yes/no questions. Listening with a story.
9 Unit 3. Asking and telling about each other®s family.
10 | Unit 4. Describing places using their is / are
11 | Unit 4. Describing places using adjectives. Listening with song.
12 | Unit 4. Explaining locations using maps.
13 | Unit 5. Describing personalities.
14 | Unit 5. Discussing activities together.
15 Evaluation activities.
Outside lesson listening recommended.
Review using the vocabulary lists provided in the text book.
60

Small review tests on each unit 30%, listening activities 30% final test 40%

Within Your Reach. Cliffe, Svendon, Terada. Nan"un Do.

Don"t be afraid of making mistakes. It is most important to practice a lot.



Elective.

Students discuss familiar topics such as vacations, favorite things, fashion, memories and
stories, work and holidays. They practice listening with natural materials such as songs

and stories.

Students will utilize the English that they already know and will gain in confidence by

speaking about familiar and useful topics.

1 | Unit 6. Discussing the summer vacation. Asking and answering questions.

2 | Unit 6. Using the past tense to tell stories about the summer. Listening with a song.

3 | Unit 7. Practicing listening comprehension with stories.




4 Unit 7. Story making workshop.

5 | Unit 7. Reading stories to learn story telling techniques.

6 Unit 8. Comparing favorite things.

7 | Unit 8. Using Wh questions. Comparing and contrasting.

8 Unit 9. Talking about clothes and trends.

9 | Unit 9. Discussing trends. listening with a song.

10 | Unit 10. Discussing schools and childhood. Using the past tense to tell stories.
11 | Unit 11. Discussing different types of work and skills.

12 | Unit 11. Listening to and making a resume.

13 | Unit 12. Holidays: Christmas vocabulary, stories and listening activities.
14 | Unit 12. Holidays: New Year vocabulary, game and listening activities.

15 Evaluation activities.

60

Listening outside the classroom recommended.

Review using the vocabulary list provided in the textbook.

Small unit tests 30%, listening activities 30%, final test 40%.

Within Your Reach. Cliffe, Svendson and Terada. Nan®"un Do.

Don"t be afraid of making mistakes. It is important to practice a lot.
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Satoru Toyoda, Essentials of Global Business English, Nanundo



This course aims at familiarizing students with useful basic business
terminology
P1

o

Students will use a text book and exercise their business English.

AL

Students will be expected to be able to communicate in English in basic business ssituations.

Introduction. Course explanation . Useful expressions, eg. How do you say...?
Unit 1 Stating the Purpose of a Contact 6

Unit 2,3 Meeting for the First Time 8, Presenting a Business Card 10

Unit 4,5 Transferring a Call 12, Phone Troubles 14
Unit 6 At the Airport Abroad 16

Unit 7,8 Making Polite Requests 18, Taking and Leaving Telephone Messages 20

unit 9,10 Making Inquiries 22, Making Appointments 1 24

Ol N[~ ]|lwWIN|F

Unitl3 Making Appointments 2 30




9 | Unit 11,12 Stating Requests Clearly 26, Making Apologies 28

10 | Unit 14,15 Notification of Absence 32, Confirming Your Understanding 34
11 | Unitl7  Inquiring About Job Openings 38

12 | Unit18,19 Making Suggestions 1 40, Making Suggestions 2 42

13 | Unit 21  Parting 46

14 | Pair work
15

Read specific pages. Check new words.

Make sentences for homework.

60 Attendance/participation 30% Class Performance 50% Test 10% Assignment 10%

A Shorter Course in English for Business Communication, I SBN#9784523178705
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1 1. New Directions/ /
2 2. What"s the Other Option?/
3 3. You"re Leaving Us?/ /
4 | 4. Don"t Stop Believing/ /
5 Units 1-4 Episode 1
6 | 5. He"s Not Coming/ /
7 6. I Want In/ /
8 | 7. Where Is Everybody?/ /
9 8. You Inspire People/ /
10 | Units 5-8 Episode 3
11 | 9. He Doesn"t Belong Here./
12 | 10. So Be It/ /
13 | 11. It"s a Win-Win for Both of Us/ /
14 | 12. Thanks for Telling Me/
15 | Units 9-12 Episode 4
Previewing & Viewing Activities
5, 10, 15 45
45
20 20 60 60
/Simon Capper, (_Communic

ate in English with glee: New Directions ),
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1 Business Email
2 | Business Email

3 | At the Reception Desk

4 | Corporate Websites

5 Company Profile

6 | Product Advertisements

7 | Product Specifications Operating Instructions
8

9 | Talking about the News

10 | Science News

11 | Tourist Information

12 | Dinner Talk

13 | Data and Graphs
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Getting Global! Engineer Your Future with English



SNS

@ (b)

chapter 1: Fake Online Reviews

chapter 2: Could I Become a YouTuber? YouTuber

chapter 3: Selling Viral Videos Makes Big Money
chapter 4: Why Don’ t We Ask Siri? Siri

ol |wWIN]|F

chapter 5: Uncanny Valley




7 | chapter 6: Toddlers and Technology

8 | chapter 7: Waiting in Line for Delicious New Food
9 | chapter 8: Sympathy for the Delivery Man

10 | chapter 9: Black Friday

11 | chapter 10: Aspects of Sneaker Culture

12 | chapter 11: The Union Jack as Fashion Symbol

13 | chapter 12: Photogenicity
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