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1 2A

AL
Students will practice writing in their workbook

s and move from the structure of sentences to the production of paragraphs, through a process approach.

For students to be able to write short discourses in English.

AL The teacher will guide the students who wi

Il work at a variety of exercises for understanding writing in their books.

For students to be able to recognize and also pr

oduce logical and coherent paragraphs with a topic and development in the paragraphs.

Introduction to the text book and to paragraph writing.

Review of the structure of sentences. Recognizing paragraph topics.

Identifying and writing topic sentences. ldentifying the main ideas in paragraphs.

Brainstorming. Editing lists. Developing description.

Using maps for brainstorming. Writing concluding sentences.

Using adjectives and descriptive vocabulary.

Using descriptive vocabulary to write about trends.

Learning to do peer feedback.

Ol N[OOI B W]|IN]|PF

Expressing opinions. Using discussion to brainstorm.

[
o

Explaining cause and effect.

[EN
[N

Writing about feelings and problems. Using logical order.

[ER
N

Telling stories. Ordering with after, bfore, then, next.




13 | Making comparisons.

14 | Writing about difficult decisions.

15 | Final paragraph. Writing about the future.

Students should read the lesson in the textbook before the class.

Students can finish uany unfinished exercises at home.

60

Students will be graded on their in-class engagement with writing; 50%

Students will be graded on two paragraphs written as assesments; 50%

Paragraph Writing; From Sentence to Paragraph by D. Zemach and C. Islam MacMillan.

It is essential to try hard and practice a lot to impro

ve writing. Be prepared to write and to rewrite your work.
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1 ° ° /Unit 1
2 [ Unit 1l (¢H) supplies, explain
3 | Unit 2 ) domestic, opportunities
4 | Unit 3 3), eligible, parallel




5 | Unit 4 profit, cashier

6 | Unit 5 ¢H) grateful, register

7 | Unit 6 ) commerce, harvest

8 €H)

9 | Unit 7 €)) invoice, attire

10 | Unit 8 4 extensive, renovate

11 | Unit 9 refunds, awning
12 | Unit 10 another other qualify, exchange
13 | Unit 11 €H) remain, moderate

14 | Unit 12 ) additional, withdraw
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TOEIC

TOEIC
TOEIC

TOEIC

TOEIC 4

1 Ul Daily Life
2 U2 Places




3 U3 People
4 U4 Travel
5 U5 Business
6 | U6 Office
7 U7 Technology
8 U8 Personnel
9 U9 Management
10 | U10 Purchasing
11 | U1l Finance
12 | U12 Media
13 | U13 Entertaiment
14 | Ul4 Health
15
(Check Your Vocabulary! Words in Context)
Self-study quizzes (p-99 )
TOEIC
TOEIC
70 10 10 10 60

Mark D. Stafford, Successful Keys to the TOEIC Listening and Reading Test 1 (4th Edition) ,

TOEIC

Vol.5) Educational Testing Service

TOEIC(R) TEST

TOEIC




TOEIC Reading Listening
TOEIC
Part

AL CD DVD

TOEIC Test
TOEIC

1

2 | Part5 Unit Part5 Modern Technology Unit 2 Part5 Travelig
3 | Part5 Unit 3 Part5 Health Unit 4 Part5 Work

4 | Part5 UnitS Part5 Food Unité Part5 Headlines

5 | Part5 Unit7 Part5 Shopping Unit8 Parts Entertainment and Sports
6 | Part Unit9 Part5 Environment Unitl0 Part6

7 | Part Unitll Part6 Unitl2 Part6

8 | Part Unitl3 Part7

9 | Part Unitl4 Part7

10 | Part Unitl5 Part?

11

12
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60 70 TO
EIC TEST30

A shorter Course in TOEIC TEST Reading 550, I SBN#9784523175926
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This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Discussing diet. Simple and continuous present tense. Describing dishes.

World foods. Simple past. Giving main ideas and supporting details.

Expressing oneself. Present perfect. Starting conversations and small talk.

gl |[lw|N]|F

Discussing languages. Simple past. Saving languages and culture.




Discussing future cities. Future with will. Changing cities.

Evaluating good cities. Using time clauses. Streets and apartments for people.

Reiew of units 1-3.

O (0| N| O

Healthy lifestyles. Comparative and superlative adjectives. Human organs.

10 | Positive attitudes. Using infinitives. Ailments and body parts.

11 | Past accomplishments. Past continuous, and simple past. Discussing abilities.

12 | Facing challenges. Not enough, enough, too much. Making a difference.

13 | Stages of life. The past perfect. Talking about becoming an adult.

14 | Discussing changing technologies. Adjectives for age. Describing life"s transitons.

15 | Review of units 4-6.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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: Jobs around the World 1
: Jobs around the World 2
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12 | Unit 5: Daily Activities 2
13 | Unit 6: Getting There 1
14 | Unit 6: Getting There 2
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World English IntroA, 2nd Ed., Cengage Learning
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1 Unit 1 Cross-Cultural Understanding Listening

2 | Unit 1 Reading Unit 2 Foods Listening / Reading

3 | Unit 2 Unit 3 Foreign Language Learning Listening / Reading
4 | Unit 3 Unit 4 Sports Listening / Reading

5 [ Unit 4 Unit 5 Fashion Listening / Reading

6 | Unit 5 Unit 6 Living Things Listening / Reading

7

Unit 6 Unit 7 Art Listening / Reading




8 | Unit 7 Unit 8 Global Issues Listening / Reading

9 [ Unit 8 Unit 9 Japanese Culture Listening / Reading

10 | Unit 9 Unit 10 Human Rights Listening / Reading

11 | Unit 10 Unit 11 Health & Medical Issues Listening / Reading
12 | Unit 11 Unit 12 Environmental Issues Listening / Reading

13 | Unit 12 Unit 13 Economy & Industry Listening / Reading

14 | Unit 13 Unit 14 Legal Issues Listening / Reading
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U3 Family
U4 Describing people



U5 Food and drinks
U6 Things we do
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3 Unit 2
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6 | Unit 4
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This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Discussing diet. Simple and continuous present tense. Describing dishes.

World foods. Simple past. Giving main ideas and supporting details.

Expressing oneself. Present perfect. Starting conversations and small talk.

gl |[lw|N]|F

Discussing languages. Simple past. Saving languages and culture.




Discussing future cities. Future with will. Changing cities.

Evaluating good cities. Using time clauses. Streets and apartments for people.

Reiew of units 1-3.

O (0| N| O

Healthy lifestyles. Comparative and superlative adjectives. Human organs.

10 | Positive attitudes. Using infinitives. Ailments and body parts.

11 | Past accomplishments. Past continuous, and simple past. Discussing abilities.

12 | Facing challenges. Not enough, enough, too much. Making a difference.

13 | Stages of life. The past perfect. Talking about becoming an adult.

14 | Discussing changing technologies. Adjectives for age. Describing life"s transitons.

15 | Review of units 4-6.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.



1. 1000

* unit 2

TED 2 (pages 38, 62 & 78) Unit 1

Unit 1 Friends and Family
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5 Unit 2 ( : A Job for Children)

6 | Unit 3 Houses and Apartments

7 Unit 3 ( : A Very Special Village)

8 (€H)

9 Unit 4 Possessions

10 | Unit 4 ( : Uncovering the Past)

11 | Unit 5 Daily Activities

12 | Unit 5 ( : Zoo Dentists)

13 | Unit 6 Getting There

14 | Unit 6 ( > Volcano Trek)

15 2

unit online
listening Online workbook
PC tablet 45
or
iginal 60 ?
1 3 Online Workbook 2
1. 20% 10%
2. 20% 10%
3. 20% 10%
10% 60%
Online Workbook
_World English, 2nd Edition, Book IntroA_ (M Milne

r National Geographic Learning 1SBN 978-1-305-08951-8.
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

Orientation

Unit 5. America was once the world"s leading whaling nation

Unit 6. Mussels are a "must" with spaghetti

Unit 7. s Paris best for tuna, and Southeast Asia best for red sea bream?
Unit 8. Eel?The Mystery Fish
REVIEW(1) TEST1
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REVIEW(1) TEST1

7 Unit 13. Don"t say "It"s only an egg."

8 Unit 14. Shabu-shabu and fondue

9 Unit 15. Wild animals stir the blood of Westerners

10 | Unit 16. Which is tastier, sukiyaki or gyunabe?

11 | REVIEW(2) TEST2

12 | Unit 17. Toast, Skoal, and kanpai!

13 | Unit 18 Wine goes global

14 | Unit 19. The relation between cacao and chocolate

15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be taken
more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.
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The East and the West in Dietary Culture, Hisatosh
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12 | Unit 5: Daily Activities 2
13 | Unit 6: Getting There 1
14 | Unit 6: Getting There 2
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World English IntroA, 2nd Ed., Cengage Learning
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Introduction

Unit 1: Friends and Family 1
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: Jobs around the World 1
: Jobs around the World 2
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12 | Unit 5: Daily Activities 2
13 | Unit 6: Getting There 1
14 | Unit 6: Getting There 2
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World English IntroA, 2nd Ed., Cengage Learning
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"Food for Life"

Further Discussion on "Food for Life"

"Express Yourself"

Further Discussion on "Express Yourself"

"Cities"

Further Discussion on
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"The Body"
10 | Further Discussion on "The Body"

11 | "Challenges"

12 | Further Discussion on "Challenges"




13

"Transitions"”

14

Further Discussion on "Transitions"

15
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This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Discussing diet. Simple and continuous present tense. Describing dishes.

World foods. Simple past. Giving main ideas and supporting details.

Expressing oneself. Present perfect. Starting conversations and small talk.

gl |[lw|N]|F

Discussing languages. Simple past. Saving languages and culture.




Discussing future cities. Future with will. Changing cities.

Evaluating good cities. Using time clauses. Streets and apartments for people.

Reiew of units 1-3.

O (0| N| O

Healthy lifestyles. Comparative and superlative adjectives. Human organs.

10 | Positive attitudes. Using infinitives. Ailments and body parts.

11 | Past accomplishments. Past continuous, and simple past. Discussing abilities.

12 | Facing challenges. Not enough, enough, too much. Making a difference.

13 | Stages of life. The past perfect. Talking about becoming an adult.

14 | Discussing changing technologies. Adjectives for age. Describing life"s transitons.

15 | Review of units 4-6.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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5 Unit 2 ( : A Job for Children)

6 | Unit 3 Houses and Apartments

7 Unit 3 ( : A Very Special Village)

8 (€H)

9 Unit 4 Possessions

10 | Unit 4 ( : Uncovering the Past)

11 | Unit 5 Daily Activities

12 | Unit 5 ( : Zoo Dentists)

13 | Unit 6 Getting There

14 | Unit 6 ( > Volcano Trek)

15 2

unit online
listening Online workbook
PC tablet 45
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iginal 60 ?
3 Online Workbook 2
1. 20% 10%
2. 20% 10%
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10% 60%
Online Workbook
_World English, 2nd Edition, Book IntroA_ (M Milne

r National Geographic Learning ISBN 978-1-305-08951-8.
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1. Introduction

N
l
w

. UNIT1: They got tired of waiting so they left.
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. UNIT2: 1°11 bet you haven"t thought about Peggy Jean once.
6.~7. UNIT3: It says here that the duck population has declined.
8.~9. UNIT4: Nobody knows for sure what happened to them.
10.~11. UNITS5: 1711 go find a box to pack them in.

12.~13. UNIT6: What am I staring at?

14.~15.
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U4 Describing people



U5 Food and drinks
U6 Things we do
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This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Discussing diet. Simple and continuous present tense. Describing dishes.

World foods. Simple past. Giving main ideas and supporting details.

Expressing oneself. Present perfect. Starting conversations and small talk.

gl |[lw|N]|F

Discussing languages. Simple past. Saving languages and culture.




Discussing future cities. Future with will. Changing cities.

Evaluating good cities. Using time clauses. Streets and apartments for people.

Reiew of units 1-3.

O (0| N| O

Healthy lifestyles. Comparative and superlative adjectives. Human organs.

10 | Positive attitudes. Using infinitives. Ailments and body parts.

11 | Past accomplishments. Past continuous, and simple past. Discussing abilities.

12 | Facing challenges. Not enough, enough, too much. Making a difference.

13 | Stages of life. The past perfect. Talking about becoming an adult.

14 | Discussing changing technologies. Adjectives for age. Describing life"s transitons.

15 | Review of units 4-6.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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TED 2 (pages 38, 62 & 78) Unit 1

Unit 1 Friends and Family
Unit 1 ( : Animal Families)
Unit 2 Jobs Around the World
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5 Unit 2 ( : A Job for Children)

6 | Unit 3 Houses and Apartments

7 Unit 3 ( : A Very Special Village)

8 Q)

9 | Unit 4 Possessions

10 | Unit 4 ( : Uncovering the Past)

11 | Unit 5 Daily Activities

12 | Unit 5 ( : Zoo Dentists)

13 | Unit 6 Getting There

14 | Unit 6 ( > Volcano Trek)
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Online workbook
_World English, 2nd Edition, Book IntroA_ (M Milne

r National Geographic Learning 1SBN 978-1-305-08951-8.
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

1 | Orientation

2 Unit 1

3 Unit 1, 2

4 | Unit 2

5 | REVIEW(1) TEST!
6 Unit 3




7 Unit 3
8 Unit 4
9 | Unit 4
10 | REVIEW(2) TEST2
11 | Unit 5
12 | Unit 5
13 | Unit 6
14 | Unit 6
15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be taken
more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.

60
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Mystery Tour with Sherlock Homes, Atsuko Uemura, M
iwako Yamashina, CENGAGE Learning, ISBN#9784863121133



This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Discussing diet. Simple and continuous present tense. Describing dishes.

World foods. Simple past. Giving main ideas and supporting details.

Expressing oneself. Present perfect. Starting conversations and small talk.
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Discussing languages. Simple past. Saving languages and culture.




Discussing future cities. Future with will. Changing cities.

Evaluating good cities. Using time clauses. Streets and apartments for people.

Reiew of units 1-3.

O (0| N| O

Healthy lifestyles. Comparative and superlative adjectives. Human organs.

10 | Positive attitudes. Using infinitives. Ailments and body parts.

11 | Past accomplishments. Past continuous, and simple past. Discussing abilities.

12 | Facing challenges. Not enough, enough, too much. Making a difference.

13 | Stages of life. The past perfect. Talking about becoming an adult.

14 | Discussing changing technologies. Adjectives for age. Describing life"s transitons.

15 | Review of units 4-6.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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5 Unit 2 ( : A Job for Children)

6 | Unit 3 Houses and Apartments

7 Unit 3 ( : A Very Special Village)

8 (€H)

9 Unit 4 Possessions

10 | Unit 4 ( : Uncovering the Past)

11 | Unit 5 Daily Activities

12 | Unit 5 ( : Zoo Dentists)

13 | Unit 6 Getting There

14 | Unit 6 ( > Volcano Trek)
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unit online
listening Online workbook
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1. 20% 10%
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10% 60%
Online Workbook
_World English, 2nd Edition, Book IntroA_ (M Milne
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

Orientation

Unit 5. America was once the world"s leading whaling nation

Unit 6. Mussels are a "must" with spaghetti

Unit 7. s Paris best for tuna, and Southeast Asia best for red sea bream?
Unit 8. Eel?The Mystery Fish
REVIEW(1) TEST1
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7 Unit 13. Don"t say "It"s only an egg."

8 Unit 14. Shabu-shabu and fondue

9 Unit 15. Wild animals stir the blood of Westerners

10 | Unit 16. Which is tastier, sukiyaki or gyunabe?

11 | REVIEW(2) TEST2

12 | Unit 17. Toast, Skoal Kanpai!

13 | Unit 18 Wine goes global

14 | Unit 19. The relation between cacao and chocolate

15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be take
n more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.
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The East and the West in Dietary Culture, Hisatosh
i Ohashi, Blake Baxter, Seibido, ISBN#9784791900732
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3 Unit 1 ( : Where 1 Am a Local)

4 | Unit 2 A Day in the Life

5 Unit 2 ( . Ruben®s Elevator)

6 | Unit 3 Going Places

7 Unit 3 ( : The UK in 100 Seconds)

8 | Unit 4 Food

9 Unit 4 ( : A Guerrilla Gardener in South Central LA)

10 | Unit 5 Sports

11 | Unit 5 ( : Free Soloing with Alex Honnold)

12 | Unit 6 Destinations

13 | Unit 6 ( : Vietnam™s Green Jewels)

14 (online workbook )

15

unit online
listening Online workbook
PC tablet 45
or
iginal 60 ?
1 3 Online Workbook 2
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1 Chapterl Smokey Bear: A Mascot with a Message

2 | Chapterl Chapter2 Overtourism is a Problem!

3 | Chapter2 Chapter3 Gender Equality in the Workplace

4 | Chapter3 Chapter4 Changing Definitions of Beauty

5 | Chapter4 Chapter5 Romeo and Juliet: A Tragic Story about Intolerance
6 | Chapterb Chapter6 Nature and Health

7 | Chapter6 Chapter7 Golden Years and Silver Divorces




8 | Chapter7 Chapter8 Trees: A Gift from Nature

9 | Chapter8 Chapter9 Tattoos

10 | Chapter9 Chapter10 Redefining Gender and Marriage

11 | Chapterl0 Chapter11All the Lonely People

12 | Chapterll Chapter12 Think Before You Talk, Text, or Tweet
13 | Chapterl2 Chapterl3 Jeans Go Global!

14 | Chapterl3 Chapter14 Helping People with Disabilities
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

Orientation

Unit 5. America was once the world"s leading whaling nation

Unit 6. Mussels are a "must" with spaghetti

Unit 7. s Paris best for tuna, and Southeast Asia best for red sea bream?
Unit 8. Eel?The Mystery Fish
REVIEW(1) TEST1
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REVIEW(1) TEST1

7 Unit 13. Don"t say "It"s only an egg."

8 Unit 14. Shabu-shabu and fondue

9 Unit 15. Wild animals stir the blood of Westerners

10 | Unit 16. Which is tastier, sukiyaki or gyunabe?

11 | REVIEW(2) TEST2

12 | Unit 17. Toast, Skoal, and kanpai!

13 | Unit 18 Wine goes global

14 | Unit 19. The relation between cacao and chocolate

15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be taken
more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.
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12 | Unit 11: Making Plans 2
13 | Unit 12: On the Move 1
14 | Unit 12: On the Move 2
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Unit 2 Visiting an Apartment in Chelsea

Unit 3 Streets and Avenues in Manhattan

Unit 4 Discovering the American Heart

Unit 5 Getting Around by Subway
Unit 6 College Life
Unit 7 Food in New York
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8 | Unit 8 Skyscrapers are the Landmarks

9 | Unit 9 Dazzling Brooklyn
10 | Unit 10 Email from the Teacher (1)

11 | Unit 11 Friends from Different Countries

12 | Unit 12 Musicals on a Shoestring

13 | Unit 13 Viva Grand Central Terminal Unit 14 Markets are Fun
14 | Unit 15 September 11 Memorial Unit 16 Central Park & City Marathon
15

[¢)) (15%) (20%)
@ (30%) (10%)
®) (15%) (10%)



Ila, Ilb

Ib,

AL

@
)

®

O1C))




2 | Unit 9:

3 Unit 10:

4 (¢h)
5 Unit 11:

6 | Unit 12:

7 )
8 | Unit 13:

9 Unit 14:

10 (©))
11 | Unit 15:

12 @)
13 )
14 Unit 9 15

15 @ 6

(€9) (@) A F
30 1
20

70 30% 60

A Matter of Taste Intro , , , 1870



1. 1500

* unit 2

TED 3 (pages 114-121, 142 & 158-161) Book Intro A (Units 1-6)

Unit 7 Free Time

unit 7 ( : Danny"s Challenge)
Unit 8 Clothes
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Online Workbook

_World English, 2nd Edition, Book IntroB_ (M Milne
National Geographic Learning 1SBN 978-1-305-08950-1.

5 Unit 8 ( : Traditional Silk Making)

6 | Unit 9 Eat Well

7 Unit 9 ( : Slow Food)

8 Q)

9 | Unit 10 Health

10 | Unit 10 ( : Farley, the Red Panda)

11 | Unit 11 Making Plans

12 | Unit 11 ( : Making a Thai Boxing Champion)

13 | Unit 12 On the Move

14 | Unit 12 ( : Monarch Migration)

15 @)

unit online
listening Online workbook
PC tablet 45
or
iginal 60 ?
1 3 Online Workbook 2
1. 20% 10%
2. 20% 10%
3. 20% 10%
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Unitl People

Unit2 A Day in the Life
Unit3 Going Places
Unit4 Food

Unit5 Sports

Unit6 Destinations
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

Orientation Unit 7
Unit 7

unit 8

Unit 8

REVIEW(1) TEST1
Unit 9
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7 Unit 9

8 Unit 10

9 | Unit 10

10 | REVIEW(2) TEST2
11 | Unit 11

12 | Unit 11

13 | Unit 12

14 | Unit 12

15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be take
n more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.
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Mystery Tour with Sherlock Homes, Atsuko Uemura, M
iwako Yamashina, CENGAGE Learning, ISBN#9784863121133



This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Spending habits. Passive voice. Needs and wants.

Lifestyles and priorities. Passive voice with by. Discussing priorities and waste.

Consequences. Conditional in the future. Issues with nature.

gl |[lw|N]|F

Conservation and climate change. Considering how to protect animals.




Life in the past. Used to. Comparing the past and present.

Discussing historical facts. Passive voice in the past. Describing historical sites.

Reiew of units 7-9.

O (0| N| O

Organizing vacations. Necessity with must. Preparations.

10 | Using airports. Necessity with must not. Why travel is good for you.

11 | Career choices and planning. Writing a personal profile.

12 | Job planning. Interviews. Changing jobs.

13 | Describing celebrations. Comparisons using as - as.

14 | Rituals and holidays. Expressing congratulations and good wishes.

15 | Review of units 10-12.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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6 | Unit 9 Eat Well
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1.~3. UNIT7: That"s the first time I"ve ever seen him spill his water dish.

4. UNIT8: 1°d like to buy a Christmas present for a girl 1 know.

5. UNIT9: We wonder what happened to the frosting on the cookies.

6. UNIT10: They say that the first thing a woman notices about a man is his eyes.
7.~8. UNIT11: 1 know what I should have said.

9.~10. UNIT12: I don"t want to get hit in the stomach with the ball.

11.~12. UNIT13: Are you going to stay home this summer?

13.~14.
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U7 At home
U7 At home
U8 Free time activities
U9 Popular sports
U10 Big events



U1l Plans

U12 On vacation
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This class will help students increase the four skills

of English while learning through interesting topics about the world we live in.

Students will expand their vocabulary and will have a |

ot of chances to practice through grammar exercises and communication activities.

AL
Students will be introduced to a topic and will do exer

cises on that topic and use listening, written materials and videos as input for their work.

Increasing vocabulary and ability to use a variety of g

rammatical structures and increasing awareness of issues in the world.

Introduction to the materials, Ted Talks and Vocabulary worksheet.

Spending habits. Passive voice. Needs and wants.

Lifestyles and priorities. Passive voice with by. Discussing priorities and waste.

Consequences. Conditional in the future. Issues with nature.
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Conservation and climate change. Considering how to protect animals.




Life in the past. Used to. Comparing the past and present.

Discussing historical facts. Passive voice in the past. Describing historical sites.

Reiew of units 7-9.
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Organizing vacations. Necessity with must. Preparations.

10 | Using airports. Necessity with must not. Why travel is good for you.

11 | Career choices and planning. Writing a personal profile.

12 | Job planning. Interviews. Changing jobs.

13 | Describing celebrations. Comparisons using as - as.

14 | Rituals and holidays. Expressing congratulations and good wishes.

15 | Review of units 10-12.

Read the reading passages before the lesson.

Complete any exercises given.

60

Lesson participation 40 and short tests 40%

Mid-term review 30%

Final review 30%

World English 2a 3rd Edition National Geographic Learning

Increasing vocabulary is the biggest challenge so keep word lists and review vocabulary as much as possible.
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Introduction

Unit 7: Free Time 1

Unit 7: Free Time 2
Unit 8: Clothes 1
Unit 8: Clothes 2
Unit 9: Eat Well 1
Unit 9: Eat Well 2
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9 | Unit 10: Health 1

10 | Unit 10: Health 2

11 | Unit 11: Making Plans 1
12 | Unit 11: Making Plans 2
13 | Unit 12: On the Move 1
14 | Unit 12: On the Move 2
15
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World English IntroB, 2nd Ed., Cengage Learning
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The course is d
esigned to develop and extend international communicati

on skills, while building a foundation for the further development of academic English skills.

The main objective of this course is to increase
the independent ability of students to receive (listen
and read), produce (written and verbal presentation),

and interact in a specific, measureable level of English.

AL In the class, we have textbook activities,
listening exercises, discussions, collaborative group

work, and practice tests. Audio and video training material can be used.

Students who have completed this course should be able to:
1. demonstrate the completion of a variety of language
tasks (through, for example, portfolios of student work
), which link the four core language skills (speaking, listening, reading, writing)

2. write and converse to meet basic communicative and academic needs

Unit 7
Unit 7
unit 8
Unit 8
REVIEW(1) TEST1
Unit 9
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7 Unit 9

8 Unit 10

9 | Unit 10

10 | REVIEW(2) TEST2
11 | Unit 11

12 | Unit 11

13 | Unit 12

14 | Unit 12

15 | REVIEW(3) TEST3

Pre-class and post-class activities which will be take
n more than 30 minutes each include but are not limited to:
- Specific language skills development activities assigned as homework;

- Careful preparation of necessary class materials.
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